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elkingtons beer
logo and label design options for a new
range of non-alcoholic beer

ELKINGTONS

0% Alcohol

0% Alcohol

0%
ORIGINAL

INDIAN
PALE ALE
lorum ipsum
lorum ipsum
repeat repeat

lorum ipsum
lorum ipsum
repeat repeat

0%
CLASSIC

LAGER
lorum ipsum
lorum ipsum
repeat repeat

lorum ipsum
lorum ipsum
repeat repeat

0%
CLASSIC

CIDER
lorum ipsum
lorum ipsum
repeat repeat

lorum ipsum
lorum ipsum
repeat repeat

0%
Alcohol
Lorem ipsum dolor sit amet,
expetendis reprimique
scriptorem ad per. Duo
modus falli petentium ne. Nec
ignota impetus

CLASSIC CIDER

0% Alcohol

ELKINGTONS

ELKINGTONS

Lorem ipsum dolor sit amet,
expetendis reprimique
scriptorem ad per. Duo
modus falli petentium ne. Nec
ignota impetus

CLASSIC LAGER

ELKINGTONS

0%
Alcohol

ELKINGTONS

ELKINGTONS

ELKINGTONS

Lorem ipsum dolor sit amet,
expetendis reprimique
scriptorem ad per. Duo
modus falli petentium ne. Nec
ignota impetus

ORIGINAL IPA

ELKINGTONS

0%
Alcohol

brandcopy

action breaks silence
brand refresh and creation of marketing and
fundraising collateral for this women’s charity
ACTION BREAKS SILENCE

FIGHT OR FLIGHT

Report of the Directors
For the period ended 31 March 2016

The “Fight or Flight” response is the body’s clever way
of giving itself the best chance of survival. Adrenalin is
released into the body and the following are just some
of the brilliant things your body will do.

with our work in 2017, and wish you all a Happy
Holiday season and a safe and successful 2018.

Riding across Japan for Action Breaks Silence

LUNGS – Relaxation of bronchial
muscles. Enables intensified respiration.
SWEAT GLANDS – Increased secretion.
You will sweat, this is your body’s way of
keeping itself cool.

UNDERSTANDING

RAPE CULTURE

HEART – Increase heart rate. Pumps
oxygenated (power fuel) blood to your
body and particularly your large “running
away or fighting” muscles.

On the 20th September this year, ABS supporter Laura Hemus and her brother,
Michael-George, embarked on a 4,000km bike tour from Japan’s Northern to
its Southern-most point. The brother and sister aim to complete their incredible
journey on 25th November which is International Day for the Elimination of
Violence against Women and the start of UN Women’s ‘16 Days of Activism’.

w

You can help them reach their target for ABS
by visiting their JustGiving page here:

Stalking/
following

Victim
blaming

Non-consensual

“Revenge photos
Porn”
Street harassment

“Boys will be boys”

Gender
stereotyping

Unequal pay

“Girls are
asking for it”

n
tio
sa
ali
rm
no

Rape jokes
“Girls should
stay at home”

Safe word
violations

Groping
Covert
condom removal

Unsolicited
pornographic images

To try and break the cycle of violence, Action Breaks Silence offers two educational
programmes: The Empowerment Programme for women and girls; and The Empathy
Programme for boys, which challenges gender stereotyping and builds feelings of
empathy and respect towards women and girls.

Violence
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Sexual
coercion
Threatening

Drink
spiking

In South Africa:
• Rapes are estimated to take place every 26 seconds
• A woman/girl is killed by their intimate partner every six hours
• It is estimated that over 40% of women in South Africa will be raped in their lifetime
Action Breaks Silence is an educational charity established to create a world where
women and girls can live their lives free from fear of gender-based violence.

Molestation

Acid attacks

Action Breaks Silence:
Creating safer communities in South Africa

Find out more about Laura and Michael-George’s journey at japanonabike.com
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Rape

SOUTH AFRICA

MAKE A DONATION
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Gang
Rape
Murder

LARGE MUSCLES – Blood is diverted to
your large muscles to keep them fuelled
for longer – you will have greater stamina
and strength than usual.

INTRODUCTION TO ACTION BREAKS SILENCE

For Laura, this will realise two dreams: to cycle Japan’s length and help fight
gender-based violence. The £12,000 the pair are aiming to raise will go to
Action Breaks Silence and so far they have raised an astonishing £8,400.

Action Breaks Silence are amazed, impressed and eternally grateful for
this staggering fundraising effort on our behalf.

LIVER – Increased platelet secretion.
Platelets help the blood clot so if your
body gets cut, it will stop bleeding
faster that it would normally.

FINE MOTOR MUSCLES
Lose fine motor skills (like threading
a needle) as the priority is to run or
fight and that is primarily large
muscle movement.

We’d like to thank all of our supporters, trustees,

The Trustees present their report and accounts
for the and
Period
commencing
October
and
volunteers
anyone
who 1has
been2014
involved
ended 31 March 2016.

EYES - Pupil dilation. You can see more.

STOMACH AND INTESTINES
Constriction of sphincters, relaxation
of small intestine and colon.
Your digestion will slow down as
blood is diverted to large muscles.

November 2017

Sexist
attitudes

ACTION BREAKS SILENCE ANNUAL REPORT

These programmes are currently taught, free of charge, in schools and community
groups in Soweto and Pretoria West/Atteridgeville. To date, the charity has taught over
9,000 girls and piloted its Empathy programme with 332 boys.

ABS & UN Women working together on the #drawaline
Preparations for the ‘Empowerment Through Self Defence’ workshop in support of UN
Women National Committee UK continues apace.
This workshop is a part of the UN Women’s global 16 Days of Activism to End
Violence Against Women (#drawaline) campaign. Hosted by Fusion Lifestyle
Edmonton on Sunday 10th December, the workshop will empower attendees at
the same time as raising awareness of the issues of Violence Against Women and Girls.
The workshop will close the 2017 #drawaline campaign. Funds raised through ticket
sales will support the work of both Action Breaks Silence and UN Women National
Committee UK
Tickets are available through Eventbright

BUY A TICKET

The Foundations for Gender-Based Violence
The chart above shows the building blocks
for gender-based violence.

Action Breaks Silence employs local young people, often from disadvantaged backgrounds
Campaign
themselves, as instructors and facilitators. The charity’s near-term aim is to provide full-time
employment to our teams who will, in time, be empowered to become ‘Trainers of Trainers’,
dramatically extending our reach.

THE EMPOWERMENT PROGRAMME - FOR GIRLS

Our training seeks to:
#drawaline

· Ensure that all our participants leave our workshops not only feeling

end violence against
women and
children
empowered
but also ‘behaving’ empowered, with their self-belief and

42
3
confidence enduringly enhanced
· Educate girls about sexual and gender-based violence and its impact
· Give women and girls a platform to ‘break the silence’ surrounding
abuse/violence against women
· Give participants an insight into the minds of perpetrators and better
equip them to recognise risks when they are exposed to such individual(s)

“The new-found
confidence we see during
the final, physical part of
the workshop is the visible
proof of just how
transformational our
workshops are.”

ANNUAL REPORT
AND ACCOUNTS

· Provide all participants with an understanding of physical personal
safety techniques to use if ‘flight’ or avoidance is not possible.

The attitudes and actions on the bottom tiers
reinforce and excuse those higher up.

Initial Impact Studies from the programme have shown:

For the year ended 31 March 2017

• 99.5% of the participants felt less scared after our workshop

This is systemic. If this is to change, the culture must change.

• 98.6% felt more capable of defending themselves after our workshop

• 100% said they could immediately put into action what they had learnt
• 100% of girls said they felt more confident.

32
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Sarah Robbie
Chief Executive
t: 0208 940 6723 m: 07941 334956
e: sarah@actionbreakssilence.org
www.actionbreakssilence.org
facebook.com/actionbreakssilence
twitter: @ActBreakSilence

Creating a world free from fear
of gender-based violence

ABS PrideAd 148x210mmw/3mmbleedFINAL.indd 1

25/05/2017 15:31

Registered Charity No.1158744

brandcopy

iheart studios
maps and floor plans for a photographic
studio in Bermondsey

brandcopy

truly cyprus
Logo, strapline, copywriting,
design and artwork for a 20
page holiday brochure
promoting Cyprus holiday
properties.

Cyprus

A Warm Welcone to Truly Cyprus

create your
own legend

Truly Cyprus is a small, family-run business providing a selection
of carefully chosen self-catering holiday villas and houses in
some of Cyprus’s most lovely locations.
As we are lucky enough to call Cyprus our home, we have an
excellent knowledge of the island and all that it has to offer
the holiday maker. From beautiful beaches and bays with
crystal clear sea, to nature trails and historical sites at every
turn - all under more than 300 days of sunshine a year.

Cyprus - ancient island of myth and legend

We’ve chosen the locations of our villas to allow you to explore
the best Cyprus has to offer - and to do it your way. All our
self-catering properties are furnished to a high standard to
ensure your stay is as comfortable as possible.

Cyprus, with its ancient history and fascinating legends - not to mention the beautiful
scenery, sun and beaches - has long been a popular destination for visitors from all over
the world. If you haven’t been before, here are just a few reasons to come and see us:
• A Warm Welcome. Cypriot people are well known for their hospitality and friendly
nature - anywhere you go on the island you can expect a warm and relaxed welcome.

Which just leaves you to explore, kick back, swim, cycle, ride,
climb or sunbathe your way to your ideal Cyprus break.

• Wonderful beaches. Cyprus is home to some of the finest beaches in the world Paphos, Protaras, Ayia Napa and Limassol to name just a few.

We look forward to welcoming you soon!

• Historical Cyprus. There are still many relics to be found from the myriad civilisations
that have enjoyed life on Cyprus, including Greek, Roman and Byzantine.
• Great Food. Typical Cypriot cuisine is a fascinating fusion of Greek, Turkish, Middle
Eastern and African dishes - and don’t forget the delicious native Cypriot Mezze.

The Truly Cyprus Team

• Local Wine. It’s thought that wine has been produced in Cyprus for over 4,000 years
due to its perfect conditions, and the local sweet red wine called Commandaria,
amongst others, is testament to that.

Discover Cyprus - your way

Angeli’s Traditional Village House is an authentic Cypriot house situated near the pretty
village of Monagri about 25 minutes drive from Limassol. It’s perfectly situated to escape
the hustle and bustle of the city and from which to explore the Troodos area and beyond.

Kyrenia

Limassol
Kyrenia

Galatia

NICOSIA

What to do around Monagri

A selection of self-catering
houses and villas in
some of Cyprus’s most
beautiful locations.

The area has a number of World Heritage
Byzantine churches, such as the Timios Stavros
Monastry in the In the picture- postcard village of
Omodos - one of many authentic old villages in
the area worth visiting. Lofou village is a beautiful
hill-top village that hosts festivals in the summer.
This is the wine-producing region of Cyprus,
where wines have been made for more than
2,000 years. There are interesting small wineries
in the area to visit, such as the family run Tsiakkas
Winery in Pelendri and the Karseras Family
Winery in nearby Doros.
At Platres, the largest resort in the Troodos
area, is the Platres Chocolate Workshop, where
you can see the chocolate being made by hand and then enjoy the result!

• Social life to suit your pace. Whilst Limassol and Ayia Napa are well known for their
brilliant night life, you’ll also find many quieter spots all around the island - and they all
come with great hospitality. and a warm Cypriot welcome.

George Tsokkos

Isn’t it time for a visit to Cyprus?

Komi Lofou Traditional House

This traditional stone village house is right in the middle of the beautiful hill-top village of
Lofou. Set in an elevated position, it has spectacular views of the village and surrounding
countryside. The cafés and restaurants of the village are all within a www.trulycyprus.com
5 minutes walk. Lofou
is a popular destination with visitors and Cypriots, particularly in the Summer when it hosts
a number of festivals dedicated to wine and food.

Limassol

Nearby are the imposing Troodos Mountains,
rising to almost 2000m above sea level at their
highest point of Mount Olympus. This tranquil
region provides a cool refuge for walking, cycling,
horse riding and bird watching amongst the pine
forests in the summer, as well as skiing in the
winter. Here you’ll find the Artemis Nature Trail,
Mount Olympus and the beautiful Millomeris
and Caledonia Waterfalls.

George Angeli

Komi Lofou Traditional House

Angeli’s Traditional
Village House

Famagusta
Ayia Napa

Larnaca
Paphos

Dhoros
Monagri

Galatia

NICOSIA

• Beautiful Scenery. With its magnificent scenery, Cyprus is a paradise for walkers and
trekkers all year round, from the dramatic Troodos mountains to the coastal walks and
nature trails all around the island.

Angeli’s Traditional Village House

Angeli’s Traditional Village House

Larnaca
Paphos

Silikou
Lofou Dhoros
Monagri

tel: (003)57 9946 9870 / 07456 302010

Komi Lofou
Traditional House

Famagusta
Ayia Napa

Limassol

Limassol

What to do around Lofou
Millomeris Waterfall

Omodos

Timios Stavros Monastry

www.trulycyprus.com

This rural and mountainous region of Cyprus is
famous for its wine, which has been produced
here for more than 2,000 years. The hills are
covered with vineyards and there are interesting
small wineries to visit, such as the family run
Tsiakkas Winery in Pelendri and the Karseras
Family Winery in nearby Doros or the
The Accommodation
Commandaria Museum in Silikou itself - where
The living room, kitchen and drining area are on the ground floor, which opens on to the private,
you can try the world-famous dessert wine.
enclosed patio garden. There is a fireplace, heating and an LCD TV with cable channels, free
areThe
the well-equipped,
imposing Troodos
Mountains,
WiFi, plus a sofa bed that can comfortably sleepNearby
2 people.
modern
kitchen
rising
towashing
almost 2000m
above sea level at their
has an oven, refrigerator, microwave, kettle, toaster
and
machine.
highest point of Mount Olympus. This tranquil
Upstairs you will find 2 bedrooms. One has a king
size traditional
bed and
the othercycling,
has
region
provides aCypriot
cool refuge
for walking,
two large beds which are connected. The bathroom,
with
shower,
has
been
recently
refurbished.
horse riding and bird watching amongst the pine
forests in the summer, as well as skiing in the
• Accommodation: House
Other
information:
Also provided:
winter. Here you’ll find the Artemis Nature Trail,
• Accommodates: 6
Family/kidMillomeris
friendly
• Cable TV
Mount Olympus and the• beautiful
and
• Bathrooms: 1 + downstairs WC
• Towels Caledonia Waterfalls. • Pets welcome
• Beds: 2 + sofabed downstairs
• Parking: Free on premise
• Internet: free WiFi

Authentic Cyprus on your doorstep

The Accommodation

Lofou and surrounding hills

• Smoking
allowed
• Bed linen
The area has a number of
World Heritage
check-in
• Hair dryer
Byzantine churches, such• 24
as hour
the Timios
Stavros
Monastry
in the In the picturepostcard village of
• car required
• Iron & cleaning
provisions

Omodos - one of many authentic old villages in
the area worth visiting.

At Platres, the largest resort in the Troodos area,

is the /Platres
Chocolate
tel: (003)57 9946 9870
07456
302010Workshop, where you

can see the chocolate being made by hand - and
then enjoy the result!

Regional food festivals

www.trulycyprus.com

This comfortable, traditional house with garden provides a perfect base to enjoy Lofou and the
surrounding areas. The ground floor is a large open-plan space with well-equipped kitchen and
bar, living room with fireplace, large windows overlooking the village and LCD TV with cable.
The dining area has seating for 8. A second seating area has a new sofabed that will sleep 2.
The main bedroom is a large and comfortable space with fireplace that is separated into 3
areas: 1) main room with traditional Cypriot cast-iron bed, 2) curtained-off area with 2 beds and
3) curtained-off mezzanine level with a king-size bed. The bathroom/WC, with shower, is off this
main bedroom and contains the washing machine.
• Accommodation: House
• Accommodates: 8
• Bathrooms: 1
• Beds: 3 bedrooms + 1 sofabed
• Parking: Free on premise
• Internet: Wireless internet

Also provided:
• LCD TV with Cable
• Towels & bed linen
• Washing machine
• Hair dryer
• Iron & cleaning provisions

Other information:
• Family/kid friendly
• Pets allowed
• Smoking allowed
• Indoor fireplace
• Suitable for events

tel: (003)57 9946 9870 / 07456 302010
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ampelmann
Artwork of a white paper for this
energy company to mark their
10 year anniversary (working
within brand guidelines)

Timeline
2002

10 years of
Ampelmann

Introduction: the problem
of offshore access

2005

Accessing offshore structures has long been a complex and even hazardous aspect

Consequently, transferring crew and equipment to offshore locations has

of offshore operations. Ten years ago, offshore structures could only be accessed

always been a trade-off between two limited options: high costs and high

Scale model tests

either with helicopters, or ships by means of baskets, swing ropes and ‘bump and

workability, or limited costs and low workability, both associated with their own

Dry test were conducted

conference in Berlin, the

jump’ transfers. Both of these traditional access methods have benefits, but also

safety risks. These limited operational options were felt even more in a growing

followed by a wet test.

concept of the Ampelmann

clear disadvantages.

and evolving offshore industry.

The scale model was

Inspired by the figure on

Helicopter access

Growing challenge

in a tank facility at Civil

Berlin traffic lights, the code

Helicopters offer a quick means of transportation for staff and light equipment,

In the past decade, the offshore wind industry grew exponentially. This also

Engineering in Delft where

while not being affected by wave conditions. Yet, as their carrying capacity is limited,

created an even larger challenge for the trade-off between means of transport.

helicopters are expensive to operate. Both individual flights and helipad require-

Wind turbines are logically installed in areas with high wind speeds and

ments weigh heavily on any project budget. Added to this mix are the hazardous

corresponding rough seas. As these turbines require significant maintenance,

risks of limited visibility, high wind speeds and technical failures.

the ability to access these offshore locations quickly and affordably became a

The concept
During an offshore wind

mounted on a rowing boat

system was conceived.

name Ampelmann
was chosen to illustrate that
the system should make
‘Offshore access as easy as
crossing the street’.

Vessel-based access

2003
University research
Research began at the Delft
University of Technology.

the compensating technology
was put to the test and
succeeded.

key requirement.

2006

As ships can transport more staff and heavier equipment, this method is more

As turbines are located in clusters in wind farms, using helicopters would not

feasible from both an economic and practical perspective. However, accessing

only be expensive, the method in itself makes no sense from a practical point of

offshore structures by ship can only be done during weather windows with mild

view. Moreover, it became clear that access to turbines by means of helicopters

wind and wave conditions. This severely limits capacity and the ability to schedule

was unlikely to become a preferred method with the anticipated increase in

according to needs. And, even during these forecasted windows, hazardous

number of offshore wind farms. With the anticipated increase in number of off-

situations may still occur in which the safety of vessel-based access is affected

shore wind farms in mind, for reasons of cost and risk reduction, the offshore

by wind and waves may be significantly compromised.

industry was in need of a vessel-based access solution with a large workability.

Prototype phase
The ambitious goal was
to design and construct a
completely new system
from scratch - and get it
offshore tested and fully
certified. (All within one
year and just 5 engineers!)

2004
2007

Ampelmann patent
A patent was filed on the

The Demonstator

Ampelmann system. The

The prototype, called the

invention was presented at

Demonstrator, was tested

the European Wind Energy

onshore and shown to the

Conference in London.

Marking 10 years of innovation
in offshore access

Problem analysis

public in its home town Delft
in the summer. Later that year

The solution:
motion compensation

the system was fully tested

the software converts this data into setpoints that determine the lengths of
the individual hexapod cylinders. The result is a stable and comfortable
2

The primary challenge for vessel-based offshore access is the relative motion between the vessel and the offshore structure. While the offshore structure is fixed to the earth and does not move, the vessel will experience
wave-induced motions. While devising a solution, these relative motions must be overcome with a safe method.
Developing solutions
An equivalent challenge had already been solved in the aviation industry. Here, hexapods are used extensively to
simulate flight motions. At the Delft University of Technology (DUT), it was discovered that this technology could
be combined with a motion sensor to overcome the relative motions between fixed offshore structures and
approaching vessels. This concept was devised and patented in 2004, followed by successful pilot tests with
a scale model, thus preparing for large-scale implementation.

During this motion compensation mode, an operator manually controls the luffing,
telescoping and slewing of the gangway to establish contact with any offshore
structure. Once the tip of the gangway is positioned against the landing point, the
crew can safely cross the distance between the transfer deck and the offshore
structure via the motion-compensated gangway. As the connection with the offshore structure is made and maintained by a constant pushing force, existing

system reached its major
goal: the first ever offshore
transfers were made on
the North Sea using an
Ampelmann. The company
new successful innovation

Safety is a key for all offshore operations. Extensive safety features were therefore
the fail-operational safety philosophy: no single component failure may interrupt

organisations in the global offshore industry.

the normal operational procedure. To achieve this, all non-struct u r a l c r i t i c a l

3

At the end of the year the

Safety
implemented in the Ampelmann systems. They are designed in accordance with

● Motion sensor
● Hydraulic hexapod
● Gangway mounted on top of the hexapod
● Control system

The company launches

landing sites need limited to no modifications.

engineered and developed. Today, it is the preferred method of accessing offshore structures for many leading

The patented system invented by Ampelmann consists of four main components:

2007

transfer deck, while the vessel continues to be moved by the waves.

Soon after, Ampelmann Operations was founded, and the world’s first fully compensated gangway systems were

How it works

onshore and in the port.

Vessel motion data is generated by the motion sensor. Every 20 milliseconds,

was established to bring the
to the market.

2008

components are integrated redundantly.

First commercial project
Consequently, the system is able to continue to operate in every component
failure situation for at least 60 seconds. Since its launch in 2008, this unique
design with a strong emphasis on safety has obtained a solid worldwide proven
track record of safe offshore access for a wide variety of vessels.

The first commercial job supplying safe offshore
transfers to the P-14A
platform in the North Sea was successfully concluded
using the A-type.

2009
Move to Rotterdam
Production facilities moved
to Rotterdam harbour and the
new A-02 was launched. The
workforce expanded to 10
and the company completed
numerous project and tests
whilst receiving considerable
positive press coverage.

4
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tim syrad wine tours
Rebranding for a wine tour
company. Incorporating the
signature of the owner, wine
and travel references.

primary logo

It was used on their website,
stationary and brochures.

secondary branding devices

Tim Syrad
Director

m: +44(0) 07850 329111
t: +44(0) 207 060 4529
e: tim@timsyradwines.com
222 Stanley Road, Teddington TW11 8EU

timsyradwinetours.com

business card

brandcopy

taste of the grape
Rebranding for a corporate
wine education company.

primary logo

Why choose us for your
Corporate Wine Event?

Taste of the Grape

How we work

Taste of the Grape runs wine tastings for any
occasion, from small private parties to large
corporate events in London and around the UK.

- We bring everything for the wine
tasting - we set up and clear up.
- You relax and enjoy some of our
delicious wines.

TEAM BUILDING - Team Wine Challenge
A light-hearted competitive event, helping colleagues get to know each other
better. Suitable for groups of 15 or more, best conducted seated cabaret style.

No knowledge of wine is required to enjoy
one of our events, which are lively and engaging.
Everyone is encouraged to participate
and nobody’s opinion is wrong!

Who are we?
Taste of the Grape is owned by Tim Syrad.
Tim has been educating and entertaining
people about wine for over 20 years.
He is a member of the Association of
Wine Educators, and is fully Wine &
Spirit Education Trust qualified.

4 page, A4 brochure design and artwork for print
and online distribution

We think wine is the perfect way to celebrate success, reward effort or facilitate
contacts and we have developed specific approaches suited to specific objectives.
SOCIALISING - Wine Discovery
Suitable for any group size, seated or standing. An interesting selection of wines
are tasted, guided by a Taste of the Grape wine expert. Can be combined with
food and wine matching.

- You choose the venue – home, office,
restaurant, hotel, garden, even boats!

Entertaining and informative wine events

We always work closely with our clients to understand their objectives and design
our events to ensure we deliver the desired result.

In addition to Tim we work with a number
of qualified wine speakers, and can deliver
events for all sizes of audience.

NETWORKING - Wine Tasting Network
After a welcoming glass of champagne and an entertaining introduction,
guests are free to explore a number of wine tasting stations, individually or
in small groups.

GROUP

What we cost
Our prices start from £450 + VAT
for an event, which would pay for an
hour’s tasting for 15 people with an
interesting selection of wines.
Please give us a call or email us to
discuss your objectives and how we
can achieve them.
Call Tim on 020 7060 4529
or email tim@tasteofthegrape.com

mini brand guidelines

brandcopy

wine societies
Branding for a group of
local wine societies.
Used primarily on the web
sites but also on brochures
and tasting sheets.

ST MARGARETS

6 page roll fold leaflet for
wine tasting evening
Col/Mode

Dark Green

Olive Green

Burgundy

CMYK

C76 M8
Y81 K59

C59 M28
Y100 K26

C58 M100
Y81 K26

RBG

R26 G90 B48

R104 G123 B36

R109 G33 B44

Web

#1a5a2f

#677b23

#6c212c

ST MARGARETS

Col/Mode

Rose Pink

CMYK

C7 M67
Y32 K35

C59 M28
Y100 K26

RBG

R167 G86 B99

R104 G123 B36

Web

#a65562

#677b23

Col/Mode

ST MARGARETS

Olive Green

Olive Green

Burgundy

CMYK

C59 M28
Y100 K26

C58 M100
Y81 K26

RBG

R104 G123 B36

R109 G33 B44

Web

#677b23

#6c212c

ST MARGARETS

mini brand guidelines

bright grey
A4 flyer

Print-ready artwork for
Bright Grey’s ‘Helping Hand’
campaign for Financial
Advisers, comprising;
- 2 page A4 flyer
- 120 page A5 sketchbook
- DM pack.

DM Pack - A2 folding to A5
A5 sketchbook

brandcopy

BLI advisory
Branding for a group
of hospitality investment
advisors. Including value
proposition work and
strapline.
logo family

business card
website
mini brand guidelines

underwrite me
Print-ready artwork for financial company
UnderwriteMe rebranding.
Comprising brochure, business cards
and exhibition banners.

business cards
exhibition stands

PROTECTION RE-ENGINEERED

210x210 brochure

brandcopy

stonehage family fleming
Brand story for a re-branding of
a family office following a merger
(A3 30 page hand-bound book)

Stonehage Grey
80% B

brandcopy

stonehage family fleming
Stationary

brandcopy

open partnership solutions
Value proposition, rebranding,
design, artwork, website,
stationary, copywriting for an
injection moulding engineering
company.

OPS Web Visual - inner pages
(7th July 16)

GROUP

home

about us

consultancy

tool build

development/production

contact us

search

e: ops@openps.co.uk

your product

in expert hands

t: +44(0) 8456 520365

f Y

Consultancy, design and manufacture of injection mould tools

your product in
expert hands

open partnership solutions

Stephen Harding
www.openps.com

business card

Managing Director

mobile: +44(0) 7850 768761
office: +44(0) 8456 520365
fax: +44(0) 7043 018373
email: steve.harding@openps.com

www.openps.com

consultancy

tool build

development

Welcome to Open Partnership Solutions Ltd

mini brand guidelines

We are a UK-based company who Design for Manufacture (DFM), Component data and Design
Tooling for Volume Manufacture, using our selected partners in China.
We are the Tool Production Experts and Consultants, with us you can be confident that your
product is in the right hands.
We’ll work closely with you at all stages of the design and manufacture process to ensure all work
is fit for purpose and production-capable. Unlike some, we’ll make sure we take responsibility for
the viability of the work we do.
Call us on +44(0) 8456 520365 or email us at ops@openps.co.uk.
We look forward to working with you.

website

retail - cash converters
I worked on Cash Converters for 3 years,
producing numerous posters, point of sale,
leaflets and training booklets for print.
The work is executed within the Cash Converters
brand guidelines, which is designed to appeal
to its target audience (ie attention grabbing).

This tranch of work involved working on and
styling a number of photoshoots to support this
look and feel.

SLICE UP
THE COST OF
CHRISTMAS
WITH EASY
PAYMENTS

Swell!
55 High St, Banbury OX16 5JJ
Tel: 01295 270 222 www.cashconverters.co.uk

selection of promotional in-store leaflets and posters

brandcopy

cash converters
Documents and booklets for Cash
Converters internal departments.
Mostly HR.
Numerous A4 workbooks for training
courses - between 18 and 32 pages.

20 page personal financial
sales training booklet

32 page staff training booklet

A4 staff training
booklets - various

brandcopy

musical promotional material
A single CD cover and tour
promotional material for
musician Alistair Griffin.

CTPT emplate: CD_SNG2
Compact Disc Single (maximum area)
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CD cover for the Tour de
France single ‘The Road’.
This version was supported
by the the Olympic games
makers choir - each of whom
have their selfie included
on this cover.
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the GrAnd dépArt
All tracks written by Alistair Griffin
All tracks produced by david watts and Alistair Griffin
published by sentric music
All tracks (p) and (c) elG records 2014
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with special thanks to valeria sykes
www.alistairgriffin.com
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artwork for promotional items sold on
the ‘Tour de Christmas’ - a box of tea
bags with a code to download one of
the artist’s songs.
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logo - demello group
Andrew deMello, Professor of
Biochemical Engineering in the
Department of Chemistry and
Applied Biosciences at ETH
Zurich, commissioned this logo
to represent his research group.
The fluid and tubular nature of
the design reflects the
equipment used in some of
the group’s microfluidic research.
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logo - hayward design
Logo development work for an
architect, garden designer and
jewellery maker.

brandcopy

logo - hayward design
Logo development work for an
architect, garden designer and
jewellery maker.
‘Charm bracelet’

card front
and back
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logo - ginger & spice
Logo options for
a food blog/website.

ginger & spice

Ginger
& Spice

Ginger & Spice
brandcopy
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